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Creating Your Own
Increasing Your 

Online Professional Presence
Brand:

As we balance the demands of several different roles – business 
partner, consultant, go-to expert – we don’t pay much attention 
to branding ourselves as a professional for our own future. 
Establishing credibility in your field is essential in building 
meaningful relationships and elevating your online presence. 

Recruiting
Toby Nathan

http://www.sohobiztube.com
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Impress
from HEAD  

to TOE

By Jason Jacobsohn

Networking

Legal EazeBy Mark W. Siler  |

UNDERSTANDING Your Business Deal: 
   Term Sheets and Letter of Intent

One of the simplest questions I ask clients when they come to  
me with a business transaction is whether they know the important  
terms of the deal. In many cases, this simple question can become 

complicated when this question is asked to both parties in a transaction. 
Even in a friendly transaction, often the parties have different 

understandings of the terms on which the transaction will occur.  

| |
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Digital experience goes  
beyond social media

B Y  C I N D I  T H O M A S

Y O U  C A N ’ T  B L I N K  T H E S E  D AY S  W I T H O U T  R E A D I N G  A B O U T 

T H E  I M P O R T A N C E  O F  S O C I A L  M E D I A .  I T ’ S  E V E R Y W H E R E  

Y O U  L O O K ,  R E A D  A N D  L I S T E N .  T H E  I M P O R T A N C E  

A N D  I N F L U E N C E  O F  T H E  S O C I A L  T R E N D  I S  U N D E N I A B L E .

http://www.sohobiztube.com
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By Meghan Martin

JOE SORGE
Raising the Bar:

Joe reinvents
the restaurant

98

Click below for more information about Joe.

navigate the interview

AJ Bombers Swig Water Buffalo
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Community is ingrained in Joe Sorge. It’s not only the community  

of loyal patrons of his unique Milwaukee restaurant concepts with 

AJ Bombers, Swig and Water Buffalo, and the delectable menus 

and stellar service his employees provide. It also is the online, 

interactive and rewarding communities surrounding these concepts 

that have attracted local fans and the national attention of those  

like Chris Brogan and the Wall Street Journal.

In fact, if  you are a local to the 
Twitter-sphere, you may know him 
better by the handle @AJBombers 
that he used to develop customer 
relationships through two-way 
communication, generating customer 
feedback and menu items for the 
now famous Water Street, peanuts-
on-the-floor, writing-on-the-booths, 
burger joint. Ahead of the game 
from Day 1, Joe successfully used 
Twitter, Foursquare and more not as 
traditional push-advertising mediums 
as many in the service industry 
commonly do, but as a channel to 
connect with customers.

“[Our customers] are involved 
in what we do, and that applies to 
all our restaurants,” he said. “They 
are shaping wine lists, and they are 
sampling stuff  before it’s available to 
the public. We are asking them for 

their feedback, and they are gladly 
providing it.” 

Joe was born into the restaurant 
community. His grandfather, an 
immigrant from Rome, started a 
restaurant on June 5, 1951, in New 
York, and growing up in such a 
service-oriented environment is what 
he credits with helping create  
the style of service he provides today. 

“Because I was raised in the 
restaurant business, I saw what it took 
to make guests happy,” Sorge said. “I 
saw my father’s guests’ faces light up 
when he recognized them and when 
he interacted with them every day, 
and when he saw the same people on 
Tuesday every week. And I find a lot 
of that in me now. I know who’s going 
to visit me on Thursdays. I know who 
I’m going to see on Mondays.”

1110

navigate the interview
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Following in the footsteps of his 
father, he graduated from Cornell 
University’s hospitality management 
school, got in involved in the bar 
business in South Carolina and 
eventually ended up managing the 
House of Blues in Myrtle Beach, 
South Carolina. That is where he met 
his wife, Angie. He credits her not 
only as the vegetarian influence on  
his lifestyle and restaurant menus,  
but also as the glue holding their 
empire of Water Buffalo, Swig and  
AJ Bombers together. 

“Now the thing that I am not is a 
very organized person. I like to have 
energy and I like to talk about ideas, 

and I like to execute ideas, but when it 
comes to organization, that is Angie’s 
part of  the company,” Sorge said. 
“And without her, the whole thing 
falls apart. That is as true as true gets. 
She is absolutely the backbone of the 
company.”

Making their home in the beer-
lined neighborhood of Milwaukee’s 
Commerce Street with their two 
Bullmastiffs, they have come to love 
the neighborhoods of Milwaukee 
while participating in their growth.

With a team including Scott 
Baitinger, Flux Design and Robert 
Joseph, Joe and Angie plan on 

opening their latest BBQ restaurant 
concept – Smoke Shack – during 
summer 2010.

What one should expect at this 
latest endeavor is that of his other 
local favorites: menu items created 
based on the science of food, at least 
three or four vegetarian options, 
and service completely dedicated to 
customers and the community that 
surrounds them.

“I have this phrase that’s not mine, 
but I use it all the time with new 
employees to sort of  explain to them 
the power they have with our guests. 
And that is, ‘The answer is yes. What’s 

the question?’” Sorge said. “(Because) 
the last thing I want to do is say ‘no’ 
to a guest. I want to find a way to 
make something happen. We don’t 
serve coffee [at AJ Bombers], so if  you 
are really after that coffee, someone’s 
going to Alterra.

“I think the best way to describe 
our style is by describing the style of 
service that we provide, and that is 
really about building communities, 
which is really how we got here. If  you 
look around you, it is community-
based, and that seems to be something 
that people respond to and that’s 
pretty much ingrained in what Angie 
and I do.”

1312

navigate the interview
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Hatching a great plan: 
Connecting Creative Cities

PART 3 IN 
A SERIES

By Jessica Steinhoff

Transparent Thoughts

http://www.salesresultsinc.com
http://www.salesresultsinc.com
http://www.wbb-law.com
http://www.wbb-law.com
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Social Media

Embrace your 
audience in 
social media

By Jamey 
Shiels

http://www.i-do-photography.net
http://www.i-do-photography.net
http://www.i-do-photography.net


By Aga Artka

Transparent D-Zign

Devalue design  
at your own risk
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When starting a business relationship with a 
customer or client, you want to make sure you 
understand exactly what the customer is asking  
for. If  you are in the business of giving an estimate 
for a job before you do the work, then you want 
to make sure you give a “written estimate” so 
everything is in writing.  

Giving Your Business A Voice

Respect your

Customer,
protect yourself By Business Beware

http://www.sohobiztube.com
http://www.madercom.com
http://www.madercom.com
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This is the event to attend if you plan to 
integrate social media in your business. 
Learn how to position and manage your 
internal and external brand, as well as  
in- and outbound marketing. We’ll  
provide instruction for managing customer 
relationships online, implementing  
PR strategies for your internal and  
external branding campaigns and  
tested solutions for monitoring social 
trends with your clients.

Click below to learn more  
and to secure your seat at  
this exclusive learning  
experience.  
Seating is limited.

Proudly presents

How is sohobiztube different than other social networking sites like 
LinkedIn and Facebook?  The focus is on “your brand.”  Whether you 
are Incorporated, a Limited Liability Corporation, or a Sub Chapter S, 
your company’s brand is the real member of sohobiztube.com

Sohobiztube.com’s features and functionality make it easy to add us as 
one of the tools you use to position your brands message and value both 
internally (all the of the people in your company can join under one 
account), and to your external audience and peers.

 |  |  |  |  |
CLICK ON A FEATURE BELOW

A Letter From The Editor

what is

how is it different?

Upload and Promote
With our “Upload and Promote” features you market your videos, 

audio, recommendations, client testimonials, PDFs, PowerPoints and 
more to your online Twitter and Facebook connections.

Sohobiztube.com helps growing companies maximize the visibility of 
the marketing campaign with our Upload and Promote features and 
functionality. 

http://www.sohobiztube.com
http://www.thecooltv.com
http://universityclubmil.com
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Inside successful  
negotiations

Sales
By Steve Fretzin
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